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Since acquiring AMA road racing rights in 2015, MotoAmerica 
has consistently grown its riders, classes, attendance, 
viewership, content distribution and social media. 

A true sports success story.

The series heads into 2022 with eleven events, including its first 
co-event with Daytona International Speedway. 

Each event spans a weekend with over 130 riders competing in 
5-7 race classes. Three days of non-stop racing entertain large, 
affluent crowds with camping, family-friendly entertainment, 
bike shows, stunts and more.

SEVEN YEARS OF GROWTH 

AND ACCOMPLISHMENT 

SERIES OVERVIEW



EVENT OVERVIEW

Perfect weather and record-breaking crowds converged. 
The successful weekend delivered outstanding 
competition from seven MotoAmerica classes:

Medallia Superbike
Supersport
YUASA Stock 1000 
STG Junior Cup 
Twins Cup
Mission King Of The Baggers 
Roland Sands Design Super Hooligan Championship

Event Date: April 22-24, 2022

IMPACT SUMMARY

200 Rider Entries​
7 Competition Classes​
10 Races total​
22,807 Attendance (9% increase)
153,552 Linear TV AA Households (USA est.)​
2,9M Digital Video Views​
6.3M Social Media Impressions​
320,585 Social Media Engagement

Measurement period: April 22-May 1, 2022



TV & DIGITAL VIEWERSHIP

DIGITAL SUMMARY

Notes
Watching MotoAmerica TV and MotoAmerica Live+ on the 
app, PC or Connected TV is similar to Linear TV. However, 
since metrics are delivered as Views, not Households, it is 
categorized with other platforms measured in Views.

Mar 10-19, 2022

LINEAR TV SUMMARY

53,552  Fox Sports 2, AA Households
100,000 MAVTV AA Households (est.)
153,552 Total AA Households

International broadcast partners for this event:
Fox Sports Asia
Fox Sports Australia
ESPN Latin America
SuperSport Network South Africa
Eurosport
Discovery+

Digital data only reflects April 22-May 1, 2022.

RACE VIEWERSHIP Event Date: April 22-24, 2022

VIDEO VIEWS TOTAL HOURS

Live+ SVOD 117,497 6,595

YouTube 604,747 54,951

Facebook 1,077,863 187,426

Instagram* 616,117 N/A

Twitter 91,783 N/A

TikTok 379,694 N/A



* Does not include Instagram Reels.

TV & DIGITAL VIEWERSHIP Mar 10-19, 2022SOCIAL MEDIA Event Date: April 22-24, 2022

TOTAL Facebook Instagram* Twitter TikTok

Impressions 6,269,470 3,732,655 1,618,074 539,047 379,694

Engagement 320,585 186,855 93,333 21,900 18,497

Video Views 2,165,457 1,077,863 616,117 91,783 379,694

Comments, Shares 5,256 3,884 530 604 238

Digital data only reflects April 22-May 1, 2022.



TV & DIGITAL VIEWERSHIP Mar 10-19, 2022EARNED MEDIA Event Date: April 22-24, 2022

Regional coverage of the event totaled over 10.7 million impressions, national TV inclusions reached 
over 2 million impressions and 3.2M estimated coverage views. Regional coverage of the event includes:

Broadcast segments:
•FOX 5 – Interviews with Trevor Standish and Ashton Yates aired live on Friday's morning broadcast and online
•CW69 (CBS) – Interviews with Rick Humphrey and Geoff May aired on Friday’s 10pm broadcast and online
•11 Alive Atlanta (NBC) – Interviews with Mathew Scholtz and Ashton Yates aired on Wednesday’s evening broadcast.

•Online Inclusions
WSB-TV (ABC) – Included the event in their “Top Things to do in Atlanta This Month” roundup
•CBS47 – Included the event in their “Out and About in the ATL” roundup
•Cherokee Tribune – Interviews with Mathew Scholtz, Trevor Standish and Ashton Yates
•Times-News Network – Repurposed the CW69 interviews for an online story
•GA Followers – Shared full media advisory with event information



TV & DIGITAL VIEWERSHIP Mar 10-19, 2022EVENT MARKETING Event Date: April 22-24, 2022

Comprehensive multi-media campaign across multi-state area 
including advertising cross digital, social media,  OOH/Billboards, 
Local TV, Network TV, Ground Team, Posters/Flyers, Dealerships, 
Clubs/Organizations, PR and more. Millions of digital and OOH 
impressions delivered.



TV & DIGITAL VIEWERSHIP Mar 10-19, 2022IMAGERY Event Date: April 22-24, 2022



TV & DIGITAL VIEWERSHIP Mar 10-19, 2022IMAGERY Event Date: April 22-24, 2022



TV & DIGITAL VIEWERSHIP Mar 10-19, 2022SERIES PARTNERS



SALES, MARKETING, METRICS, BD
Jeff Nasi SVP
310.993.9190 M
jnasi@motoamerica.com

MotoAmerica
18004 Sky Park Circle, Ste. 110 
Irvine, CA 92614
www.motoamerica.com

MEDIA, PR, PROMOTIONS
Jordan Miller VP
949.378.1697 M
jmiller@motoamerica.com

TV & DIGITAL VIEWERSHIP Mar 10-19, 2022CONTACTS


